AN NT DN U D @’U%Tﬂﬂ
UTCC's Consumer Index

AuaneNIailATEgNILAzaINY MM INedanansf lng

ns. 0-2697-6340-1 nsas 0-2697-6342

HANTETIDANUTONUNEINIATHFND INEADUNUENEIU 2555

A O Y a v c; A & Y a v A [ k% a Z i\ A
ﬂ?1N!‘UﬁNMﬂIﬂQFjU§Iﬂﬂﬂiﬂﬂ'J’S]ﬂﬂ\‘lﬂﬁ]@ﬂﬂﬁﬂ‘]] 6 1ADU !Hi’Niﬂﬂﬂj‘ﬂiiﬂﬂﬂﬂuﬂ'ﬂuﬂx‘l'f]ﬁﬂﬁr!!ﬂi‘k@ﬂ‘i] HININUATNIILNDY

wWisudisuanuaiuimnuanziasegia ludaavuuasly 6 Waudramih

bbel LLel
45.8% M 9.2% 39 1%

A 3.6%

1
NnNang
50.6% drunany 58.6%
A 4 A o A A 4 A o a
ANTONUNLINUNNIZIAITHEND ANTBNUINYINVNNIIATHND

Tuifaqiiv T 6 1o utan

U

Uszmaudrnlnaidalianudasuisnudsugnalnalussautunais

A 6.4% el
39.0%

v
Nag
54.6%

v A A oA o a "o
ﬂ“lf‘l—!ﬂ'ﬂﬁ»l!‘lfi’)?»ll!!ﬂﬂ?ﬂll!ﬂﬁﬂgﬂiﬂﬂﬂiﬂﬂﬁ?ﬂ!‘ﬂ1ﬂﬂ 67.5




A & oA o 0 o
ﬂ'éln»l!‘]5'(’)3»]‘M!ﬂﬂ'Jﬂ‘ljiﬂﬂ"lﬁﬂ"li‘l”i”lxﬂu‘i’lﬂﬂﬂﬂ'Jnl‘IJ

tﬂ‘%ﬂﬂvﬁimmwl,%aai"mﬁmﬁ'u‘[amamsmmuﬁﬂuﬂaﬁﬁmmﬁlu 0 (hauenI

LLQII LLQII

) o =
n3.6% 43 2% n7.1% 29 7%

u

nang

nang

53.2% 63.2%

A4 U oA o A oA o
ﬂ’J13J!‘UE)3JN!ﬂEJ'Jﬂ‘lJI®ﬂ1ﬁ ﬂ’J]N!‘UE)NH!ﬂEJ’Jﬂ‘UIE)ﬂ1ﬁ

o % o = v 4
n15mamwﬂuﬂm;uu mﬁmamnﬂu 6 1AD UV

Usszngudrulnaifiens@aiunanulamanismauilussauthunals

A 5.3% bbel
36.5%

1A
Nag
58.2%

ArHA NI DI LTI MaM SN HAUMNY 68.9




A & oA o
ﬂ'!l1N!“]593J1«!!ﬂ£|3ﬂ‘]]’§1ﬂl]99ﬂu®1!1ﬂﬂ

Uszmauainlnaisiulainnale luauaesasnulindsuulas

aad’
A
11.5%

v A d' Q'J ci U T o
ﬂ‘liuﬂ’ﬂll!‘li’ml‘L!!ﬂ‘c’]’Jﬂ‘lJﬂﬂ"lgﬂu@‘lﬂﬂﬂm1ﬂ‘U 94.8

LR
16.7%

Lalaeuwlas 71.8%

M319h 1 wadisennaresuvesdudlanlfeudsrnuuaz ey 2555

q91AN 2555

NUENSY 2555

183 f/ thunany | uey f/ thunay | uey
s ai

dau |nldeuwnlas| wgas | Avu | wamumlas| udas

1. aziasegne luagiiv 3.8 50.9 45.3 3.6 50.6 45.8

2. azssugnalu 6 Roud i 9.5 59.3 31.2 | 9.2 58.6 32.1

3. TomaTumsviauviludogiiuv 3.7 53.4 42.9 3.6 53.2 43.2
4. Tomalumsmauiinlu 6 heu

fani 7.3 63.8 28.9 7.1 63.2 29.7

5. 519’1811 6 1RpuT NI 11.7 72.4 15.9 | 11.5 71.8 16.7

6. NMIIATHIND 1AYI I 6.7 55.0 38.3 6.4 54.6 39.0

7. Tomalumsmausiu 5.5 58.6 35.9 | 5.3 58.2 36.5




