éi’ﬁﬁﬂmm%aaj’uwm@’u‘ﬂﬂﬂ
UTCC's Consumer Index

AudnensailAsegiakazasia amInaasnansming

ns. 0-2697-6340-1 nsas 0-2697-6342

HaM 31539 NMFNUMNINIAIBFND [N UNGHN AN 2556

d’ Q'J Y Aa (% J d‘ I A d‘ 4’ a %
ﬂ’31SJW’E]NN‘IJENQTJ‘iiﬂﬂ‘l.liﬂﬂﬂﬁﬁﬂﬂ!uﬂﬁ!ﬂu!ﬂﬂuﬂ 2 IHAINNATHINVIV L ADNIAY

wWisuifisuanadasiudmnuanasasegialuiagiuuazly 6 Waudramh

wel Wl

A 5.1% 41.4% A 9.8% 27.8%

Uy
Nag
53.5% U1uUn|ang 62.4%
A U a o a A U a o a
ﬂ'J"IN!‘Iﬁ’)NH!ﬂﬂ'Jﬂ‘]JﬂTJ%!ﬂiHﬁﬂ‘i] mmm@uummnumaznﬂsygnfn

Tuifoqiiu Tu 6 Aoudnanin

Uszangudiulsaididianudaiudmnuidsugna lnaluszauilhunaig

wel
34.6%

thu
NAaNg
58.0%

AvdinnareN D INUIAs BNV Inalags Ny 72.8




A o oA v 0 o
ﬂ’JﬁJ!‘UﬂNu!ﬂﬂ’Jﬂ‘]ﬂ’Oﬂ1ﬁﬂ1§1"i1\‘ﬂu°ﬂﬂﬂﬂﬂﬂl1‘lj

= P A U o o ey -~ B v
nj'iﬂllt“ﬂUﬂ')1Ntﬁauutﬂfnﬂ‘u‘['ﬂﬂ1ﬂﬂqiﬁ’]\iquﬂjcluﬂqsguuuaglu 6 LOBUY N

wel Lel
38.9% 25.5%

nang nNAag
55.9% 66.4%
404 o 404 o
anmwasngInuTema anuwawRgInulana
msrnuilutegiiv MUY 6 o UTIHIN

Usszngudrulnafiansdasunanulamanismaum luszaudunaia

A 6.6% wa
32.2%

nang
61.1%

a¥TIANNYNMDNEINUTOMEMIMINURUMNY 74.4




A o oA v
ﬂ'ﬂ%»l!‘]i@llu!ﬂﬂ'Jﬂ‘lJﬁ"IEluléﬂui‘)u”lﬂﬂ

Uszmnuaulnaisiulainnaleluauaevasnulidsuulag

ad
AU
12.8%

v A A o oA o Y
mummwauummnmm"lﬁ"!uamﬂmmn‘u 100.4

LEIRG
12.8%

Laiulasunilas 74.8%

M319h 1 #ad 15393503l H VRIS | anl Ao MINMBUIIAZ W HAAN 2556

Y 2556 WEBNIAN 2556
318M3 o} thupany | wel/ f/ thupany | wel/
Tai i

Avu |[nlRmunlas| udas | Avu |nfaeanlas| udag

1. anziasugno Tuilagiiy 5.5 53.5 41.0 5.1 53.5 41.4

2. AMIATHIN U 6 1RoUIIHTN 10.3 62.6 27.1 9.8 62.4 27.8

3. Tomalumsmaumluilagiiu 5.4 56.3 38.3 5.2 55.9 38.9
4. Tomalumsmawilu 6 hou

191N 8.6 66.7 24.7 8.1 66.4 25.5

5. 5710181 6 iReutanth 13.3 75.2 11.5 | 12.8 74.8 12.4

6. ANZIATHIN IAYTIN 7.9 58.1 34.0 7.4 58.0 34.6

7. Tomalumsmausiu 7.0 61.5 315 | 6.6 61.1 32.2




