éi’ﬁﬁﬂmm%aaj’uwm@’u‘ﬂﬂﬂ
UTCC's Consumer Index

AudnensailAsegiakazasia amInaasnansming

ns. 0-2697-6340-1 Tnsans 0-2697-6342

HamMIdIsANMTNUNINUIATHNY INaAo UAaIAN 2557

[
o w

d' Q'J Y a U dtg = v U Y a v
ﬂ’J13J!”Ifi'?]Nuﬂlﬂﬁﬁﬂiiﬂﬂﬂiﬂﬂ)ﬂﬂluﬂﬂﬂiﬁ 139103 UIABBNNIAINIINITAUATHIND 3.6 LA UAIUUIN

wWisuifisuanadasiudmnuanasasegialuiagiuuazly 6 Waudramh

wel Lhel
44.6% A 9.3% 28.2%

1y
Nag
52.7% U1unang 62.5%
A U a o a A U a o a
ﬂ'J"IN!‘Iﬁ’)NH!ﬂﬂ'Jﬂ‘]JﬂTJ%!ﬂiHﬁﬂ‘i] mmm@uummnumazm‘mgni)

Tuifoqiiu Tu 6 Aoudnanin

dszngudivlsaidilianudaiudmnuidsugna lnaluszauihunaig

Lel
36.4%

A 6.0%

NAaN
57.6%

ABHANMTNALINUIATHS N INETAETININNY 69.6




A o oA v 0 o
ﬂ’JﬁJ!‘UﬂNu!ﬂﬂ’Jﬂ‘]ﬂ’Oﬂ1ﬁﬂ1§1"i1\‘ﬂu°ﬂﬂﬂﬂﬂﬂl1‘lj

= P A U o o ey -~ B v
nj'iﬂllt“ﬂUﬂ')1Ntﬁauutﬂfnﬂ‘u‘['ﬂﬂ1ﬂﬂqiﬁ’]\iquﬂjcluﬂqsguuuaglu 6 LOBUY N

Wel Wl
40.0% A 10.2% 26.6%

nanyg NAaTg
55.9% 63.2%
A o oA W A o oA W
ﬂ?1N!‘UﬂNH!ﬂH?ﬂﬂIﬂﬂ1ﬁ ﬂ"JﬂJW@N‘M!ﬂﬂ’Jﬂ‘lﬂﬂﬂ1ﬁ
o U o A YV Y
mﬁmamm‘luﬂm;uu mﬁmamm”lu 6 DUV

Usszngudrulnaifiensdasunanulamanismaui luszaulunais

5 7.1% we
33.3%

Nay
59.6%

a¥tiaNNYNDeINUIaMaEMIMIN U UMNY 73.8




A o oA o
ﬂ'3131!“]5®3114!ﬂﬂ'Jﬂ‘]JiRlvlmuﬁu”lﬂﬂ

Uszmnuaulnaisiulainnaleluauaevasnulidsuulag

ad
AU
12.0%

v A A o oA o Y
mummwaumnmnmw"lﬁ‘!u’emﬂmmn‘u 97.0

LEIRY
15.0%

Lailasunilas 73.0%

3 [ 4 Q'J ~ A Y]
ﬂﬁN‘ﬁ 1 wami’aim’mu%uwumwfuﬂnﬂﬂlmﬂaunumﬂuuaz@mﬂu 2557

NUENEY 2557

AanN 2557

183 f/ thunany | uey f/ thunay | uey/
Tai i

fau |nldeumlas| wdas | Avw | wamumlas| udas

1. s egne luilogiiv 3.3 52.0 44.7 2.7 52.7 44.6

2. azssugnalu 6 @oudanin 9.1 61.6 29.3 | 9.3 62.5 28.2

3. Tomalumsvanusinluilegaiy 4.2 55.3 40.5 4.1 55.9 40.0
4. Tomalumsmauilu 6 hou

19nIh 10.7 60.7 28.6 | 10.2 63.2 26.6

5. 519’1811 6 1RpUT NI 12.0 71.4 16.6 | 12.0 73.0 15.0

6. NMIZIATHIND 1AYI I 6.2 56.8 37.0 6.0 57.6 36.4

7. Tomalumsmaus iy 7.4 58.0 34.6 7.1 59.6 33.3




